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Bookstore Author Agreement 
 

 
 
In order for a successful event to occur at your store, both you (the business owner of the store) and 
myself need to come to an understanding of our respective roles in marketing and promoting the event, 
as well as other details that may be relevant in terms of insuring the success of the event. The following 
policies and processes have been created to facilitate our relationship and help each of us achieve the 
desired success for this event.  A Successful event is one where at least ten people have signed up and 
paid for the event ahead of time. 
 
1. The bookstore owner and author each agree that they are equally responsible for the event and for 
marketing the event. Each agrees that they have specific roles and actions that need to be performed in 
order for the event to be marketed and more specifically for people to actually sign up for the event. 
They also agree that other details such as accommodations and travel need to be attended to and 
accounted for in order for the event to be successful.  
 
2. Travel and Accommodation Responsibilities: The author is responsible for purchasing and planning 
travel to and from the bookstore site, up to and including purchasing flight tickets, or coming up with an 
appropriate travel itinerary if driving. In the event that the author is traveling by airplane, the bookstore 
is responsible for arranging pick-up and drop off to the airport, unless the author has made other 
arrangements. 
 
The bookstore is responsible for helping the author find places to stay with the local community, unless 
the author makes alternative arrangements. 
 
The bookstore is responsible for providing water and/or snacks to the author for the presentation. 
 
3. Marketing the event Author Responsibilities: The author agrees to provide and/or do the following in 
order to promote the event: 
 

A. Create Flyers for the event, with appropriate language and graphics for the event and send 
either an electronic or paper version of the flyer to the bookstore, to be used by the bookstore. 
The bookstore agrees to use the provided flyer, instead of making one of their own. 
 
B. Create a page on the author website with relevant information about the event and details on 
how to sign up. 
 
C. Make newsletter announcements about the event to help promote the event, up to a period of 
3 months before the event. 
 
D. Participate on relevant online communities and groups by sharing articles and commenting on 
news of other people as a way to develop relationships with the community and get potential 
attendees excited about the event. 
 
E. Set a reasonable price for the event that is affordable to attendees and where the benefits of 
taking the class are spelled out and shared. 
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F. Answer questions that any community member may have about the event. 
 
G. Author agrees to get graphics made up for FB event pages and other relevant sites. 

 
4. Marketing the Event Bookstore Responsibilities: The bookstore agrees to provide and/or do the 
following in order to promote the event: 
 
 A. The bookstore agrees to use the flyers the author provides, and place the flyers in multiple 

locations around the store, hand out flyers to customers coming to the store and have flyers at 
special community events to promote the class. 

 
 B. The bookstore agrees to set up a Facebook event, Google plus event and other social media 

event page and use graphics provided by the author for that event page. The bookstore agrees to 
invite as many customers as possible to the event, to help promote it. The event should be 
created 3 months ahead of the event, in order to start promoting the event. 

 
 C. The Bookstore agrees to create and use a Facebook Group page, Google plus community page 

and any other relevant social media in order to promote the store and to promote events at the 
store including the author’s event. The bookstore understands the difference between a business 
page and a group page and uses the group pages because of the better reach such pages have, as 
well as the social aspects that make the group pages more effective. 

 
 D. The bookstore agrees to feature the event in their newsletter and/or also have an interview 

with the author in one of their newsletter as a way to build up buzz.  
 
 E. The bookstore respects the pricing that the author sets and doesn’t seek to dictate the price.  
 
5. Proceeds for the event are split with a maximum of 30% going to the store and 70% going to the 
author, unless other arrangements are agreed upon by the author and store. 
 
6. Bookstore agrees to order copies of the author’s books (whichever are most relevant) 3 weeks in 
advance of the event. The bookstore should plan for 3 weeks to make sure the books are received in 
time. Orders can be made to orders@immanion-press.com for a wholesale discount of 40% or through 
our distributors Devera publishing at inbox@deverapublishing.com 
 
Books will be displayed prominently in the store for customers to see and with flyers of the event near 
the books to help with the marketing. 
 
7. Setting A Date for the event: When a date is set for the event, the bookstore should have enough 
awareness of the local community and its own events to suggest to the author whether or not the date 
is a good idea. If the bookstore can’t do that, please put the author in touch with several prominent 
pagans who can advise on whether a select date is good or isn’t good. 
 
8. Marketing calls: The bookstore and author agree to have marketing calls once a month 3 months in 
advance of the call in order to strategize on marketing and to do a phone call once each week during the 
last 2 weeks before the events in order to take care of any details that need to be addressed. 
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